A LEAN, MEAN BUYING MACHINE

Let A Personal Shopper Purchase

BY APRYL CHAPMAN THOMAS
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" 4 OBANNE SCHULMAN, founder and owner
£~ of Plaid Monkey, doesn’t have what you
call a traditional office. She refers to the malls
and boutiques as one part of her office, and her
clienrs’ home as the other. She regularly jokes
thar she's on call more than her hushand, who's a

dentist.

Schulman loves to shop, especially for others.
I truly believe there is a shopping gene,” she said.
“Some have it, some don't.” Schulman's had a
knack for finding items since college, whether it
was a Secret Santa gift or the perfect shirt for a
Tiew suit.

While you may think maneuvering around
Arlanra’s roads is daunting, finding the perfect
gift or a new wardrobe from one of the city’s top
boutiques makes pridlock seem almozt bearable.

“I’s true that some people don't like ro
shop, but the majority just don't have the time,”
Schulman said. “This is a busy town with many
busy executive men and women, who, if they
have any free time, don't want ro spend it shop-
ping. This is where my service comes in.”

She admits that when she started out five
years ago, she thought her clientele would be
heavily male. She was surprised. “I would say it's
split 60 percent female and 40 percent male.






